Lifestyle Segmentation 2025: City of Selkirk

Environics Analytics’ PRIZM ® segmentation system classifies every household in Canada into one
of 67 lifestyle segments based on demographic, socioeconomic, behavioural, and geographic
characteristics.

In Selkirk, the top five PRIZM® segments account for 64% of the population, providing a strong
indication of the community's overall demographic and socioeconomic profile. These segments
include singles and couples, families with school-aged children, older and empty-nest households,
middle-aged families, and Indigenous family households.

Together, these segments reflect a broad range of education levels and income groups, spanning Older e M2 e school-Ace IS}
lower-middle to upper-middle income households. This concentration supports a stable and well- S s

. . . . . . Older, lower-middle-income
rounded local market for goods and services while highlighting the diverse needs, preferences, suburban singles

and lifestyles that shape the community.

Lower-middle-income city dwellers

Suburban Recliners

Value Villagers

Slow-Lane Suburbs

Scenic Retirement

Just Getting By

)

€ indigenous Families Qteran  Sitereamite: IV
—

8 Suburban SpOftS Older middle-income suburban households
——

:I Silver Flats

c

o Old Town Roads

e

g Boomer Bliss

)

£

o

)

wn

Kick-Back Country
Down to Earth

Large .
Town 2 Upper-Middle Middle-Age
Backcountry Boomers Mix g:mvari:z F2 Suburbia Familics LRS]
0 10 20 30 Younger and middle-aged First Nations, Upper-middle income, younger
Inuit and Métis families and middle-aged suburbanites

Percentage (%) of Household Population

Source: Environics Analytics PRIZM® 2025


















